Economic
Context

“We are made of creativeness”

WE ARE MADE OF NEW IDEAS. WE ARE MADE OF
REINVENTION. WE ARE MADE OF NEW WAYS TO LISTEN
TO AND SERVE CONSUMERS. WE ARE MADE OF THIS,
THAT AND MUCH MORE. WE ARE MADE OF LOOKING AT
THE MARKET. WE ARE MADE OF INNOVATION. EVERY DAY,
AT ANY TIME.



